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Type Couture

101X TN NAVY 710030 X1712X800

7V DNIYAWM , MINNNXT DY DTRIRT7IAN
DiN1,071V1 DAWNIN T1191X0 17N 7w 0RIA170
.119IXA NMWYUT TIX DAY DIINXT DT

How Does A Smell Look Like?
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Graphic Design Is The New Art
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Architecture As Propaganda
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Design And Politics
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Good Old, Or Just Too Old?
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The Power Of Colors
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The Object Is The Message
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Undisciplined Objects
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Designer As a Peacemaker
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From Online to Offline
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Designing Evil
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The Middle Middle East
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Branding Revolution
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Digitize It Yourself
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Phrasing Nations
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Oded Ben Yehuda

2024 Lectures Collection

Designing Evil

A book I found on Amazon from 1936, which
summerized the Nazi party’s visual language,
logos, and urban planning designs, made

my realize just how innovative the party
actually was. The Nazi party basically created
a commercial brand book, before these were
actually invented. In this lecture, I discuss
chapters from this book, talk about ISIS and the
lessons they seemed to have learned from Nazi
propaganda, and try to understand the human
tendancy to normalize evil throughout history.

The Middle Middle East

How many names does the Middle East have?
How many changes has the region overgone
over the years? What are the reasons that
prevent Israel from becoming a part of the local
region, and how can a new country with the
name “The Middle Middle East” help solve the
Israeli-Palestinian conflict?

Branding Revolution

How will the symbiosis between the world

of fashion and protest movements look like,
once we start “consuming” and “shopping for”
social protests in order to position ourselves
as better people? What connects Nike, Diesel,
Benetton and Tahrir Square? In this lecture, I
discuss important protests, from the anti-
Trump movement in 2016 to the current
demonstrations in Hong Kong.

Digitize It Yourself

In the past, posters were hand-crafted, printed
and hung in designated areas across cities.
Today, in the digital age, social media has
become the new “town square”.

Designers post designs that they consider

to be “posters”. But are they? Should the
definition change? Will we attend fully-digitized
exhibitions in the near future? In this lecture, I
will review the latest global trends.

Phrasing Nations

Countries behave like commercial brands.
They have logos, national symbols, flags and
even slogans. My research delved into the ways
countries brand themselves, not only by using
colors and graphic elements, but with words.

The Power Of Colors

What does the color red signify? Does green
project political messages? This lecture
examines how narratives and social codes
throughout history were determined via the
emotional impact of colors, which can deliver
messages without words.

The Object Is The Message

This lecture examines the tight-knit connection
between objects and objectification in the world
of magazines, whose iconic front covers have
become collectible works of art.

191SIS

From ISIS to NYC, what makes a brand
desirable? Why is it that the most coveted
brands are destined to fail? In this lecture, we
will try to understand how brands operate in
today’s world, and what they should be care of.

Undisciplined Objects

Consciously or intuitively, public protests are
intricately connected to the world of design. In
this lecture, I review the use of design elements
as protest objects, and discuss the connection
between design, culture and their respective
urban environments.

Designer As a Peacemaker

From Picasso, David Tartakover and Yoko Ono
to brands such as Diesel, Benetton and Pepsi,
this lecture dissects the ways that designers
and brands commit to social, political and
cultural change. In this lecture, we will ask
questions such as: what is the role of today’s
designers? And do their actions really affect
social and political change?

From Online to Offline

Why are millennials abandoning their
smartphones? How did house gardening and
pottery become such hot trends? Why did
Amazon open brick and mortar bookstores?

In this lecture, we will discuss the global
phenomenon of “the return to crafts and tactile
activities”.

I Belong Therefore | Am

The concept of “community” as an important
branding value, in an age where protests have
become consumer brands. In this lecture,

we will take a closer look at values such

as nostalgia, belonging, uniqueness and
individuality - and how they correspond with
commercial brands.

Type Couture

From the graphic evolution experienced by
international fashion brands in recent years,
to their influence on the logos of the most
important fashion magazines in the world.
What are the latest trends that influence the
fashion industry?

How Does A Smell Look Like?

How would you color a smell, brand a voice, or
design a spicy flavor? Why are Valeska pots
feminine? And what does god have to do with
all of this? In this lecture, we will discuss the
instances in which designers embark on a
mission to design and brand intangible objects.

Graphic Design Is The New Art

From the most important graphic design
exhibits in history and the evolution of design
museums to the museums that practice
“outside the box” thinking - this lecture

dives headfirst into the connection between
museums and design.

Architecture As Propaganda

In this lecture, I will examine Israel’s
representation through architecture from

its earliest days. I will present a series of
nostalgic posters that not only display the
future buildings of a young nation, but also the
country’s narrative and the story of its peoples.

Design And Politics

Why is every politician a product with a shelf
life? Why is it wrong to change a political
party logo? Is politics influenced by design
trends? This lecture focuses on the symbiotic
connection between politics and design.

Good Old, Or Just Too Old?

Re-branding is an art with precise
methodologies. When should existing logos be
kept, updated or refined? How does nostalgia
come into play throughout the re-branding
process? In this lecture, I will display local
and global examples of successful - and
unsuccessful - re-branding case studies.

Oded Ben Yehuda

is a creative director, branding strategist, design and culture
trends researcher and an academic lecturer. Oded Ben Yehuda
has an extensive journalism background, including design
columns at Maariv, Yediot Aharonot, and since 2021 at Haaretz
daily newspaper. As an independent designer, Ben Yehuda
participated in local and international exhibitions, including a
solo exhibition at the 2019 Jerusalem Design Week. Oded Ben
Yehuda has a B.Des. from Bezalel Academy of Art and Design,

and an MA from the London College of Communication.

Items and Prices
Lectures length range from 60 to 80 minutes

Every lecture is followed by a 20-minute joint discussion

Pricing is based on a private lecture for a commercial entity.
An updated price will be provided for participation in
conferences. If the location of the lecture is outside of the Tel
Avivvicinity, the customer must include transportation fees.
Lectures are not to be filmed or recorded, and are not available

via Zoom or any other digital platforms.
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